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Source http://tickto.com/customer-focused-marketing-strategy-with-retail-analytics/

Retail analytics market is estimated to 
grow from USD 2.2 Billion in 2015 to 
USD 5.1 Billion by 2020 

- Markets and Markets market report 
http://www.marketsandmarkets.
com/PressReleases/retail-analytics.
asp

Topic Introductions

Analysis

Case Studies

$0-$100 Startup
$10K - SMB
$100K - MM Enterprise
$1MM - Large Enterprise

http://tickto.com/customer-focused-marketing-strategy-with-retail-analytics/
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http://www.informationbuilders.com/products/integration
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Workforce analytics
Fraud detection & loss prevention
Category sales reporting and analysis

Market basket analysis
Market mix modeling
Consumer and trade promotions
Pricing analysis
Loyalty analytics

Vendor Management
Inventory Management
Sales forecasting

Opening of new stores
Tracking overall performance
Store clustering
Key value client analysis
Macro Trends
Market expansion

Store layout planning
Assortment optimization
Shopper Path



2016 Gartner: Critical Capabilities for Business 
Intelligence and Analytics Platforms
Combined centralized and distributed analytics scores 
- higher rating closer to circle
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Square

Square

•
–

•
–

•
–



Store Ops Analytics

Customer Loyalty

Integrated offering requires Square POS



“Know exactly when to reorder 
and how much to reorder. We 
provide an end-to-end solution 
that accounts for every demand 
pattern and every constraint.”
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