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More about V Tour

An immersive virtual reality streaming platform where tour guides can offer

tours to consumers from a remote location

Make Money Address
Immersive, from Global NEW
Safe Travel Commission & Consumer

Retail Partner
Ads (Ph 2)

for our company

Experience
for tourists

Market

for tour guides and retail
partners

V TOUR PLATFORM



Customer Validation by V Tour

-

100% of Singaporeans travel to another
country
(vs 10~20% for India, USA)

Survey: Wheredo you travel? (n=54)

usa = 3 I
india 2
Singapore | 17

0% 20% 40% 60% 80%
To another country  mWithin country

~

Exploring and Visiting New Places is

the top reason for overseas travel
(followed by connecting with family or friends)

Survey: Whatis the purpose of yourtravel?

Exploration/Visit new places | 19 e ]

Connect with family or friends 13 O R ¢ ¢ g |
Businesstravel 10 1N

Cthers 18

0 10 20 30
To another country  mWithin country

Consumer survey conducted by V Tour




International Travel Impact & Recovery

INTERNATIONAL TRAVEL RECOVERY

Outbound Departures Of Singapore Residents By Mode Of Transport, Annual

12000000 ——Totd F 0 R E CAS T*

e AT

10,000,000

| ' | GLOBAL SINGAPORE US

=

2 6,000,000 . . _ _ |
2 ~7x drop

e

* 4000000 i ' ' 2025-26 2024-25 2024-25

2,000,000

Slow recovery in International travel
expected, country specific rules and

~709 ' '
70% drop in International travel out of Covid anxiety being top reasons

Singapore

Source:* Forecast for travel recovery to pre-Covid levels



Business Model

We take a 30% commission on each transaction

1,000,000 $20 $88M

- =
Virtual Tourists @ 10% share $25/hr tour @ 2 hr Revenue
growing to 25% by 2026 x 30% commission + $5 device rental 2023-2025

Survey: How much would you be willing
to spend on virtual travel, per person?

25

V Tour Financials

Survey: Would you be
Interested in Virtual Travel?

23

(%]
=
Qo
=

20

15

10

13
5 5
5 4
0 A g : B
To another country Within country
m<100USD m=100-200USD w=>200USD

2023 2024 2025 2026 2027 2028 2029
Year




Go-to-market Strategy

SINGAPORE TOUR GUIDES,
target market RETAILERS

platform partners

SOCIAL MEDIA EXPERIENCE

Launch campaign STORES
at major malls

@

10



Competitive Positioning

Immersive Experience
A

V Tours

SINGAPORE >
AIRLINES

Value Proposition

Immersive experience
Affordability
Accessibility

Ease of use

Breadth of content

Cost

11



Future

Phase 2:
RETAIL PARTNERS

Tour guides take a 30% cut of ad revenue

A

ﬁ‘ m&‘x

(Q)AL‘(‘%‘I%NEPWOI‘M

THEME PARK & LODGE

Phase 3:

TRAVEL RESEARCH & TRAVEL
PARTNERS

Full travel experience

@ airbnb
SINGAPORE »
AIRLINES

o N\arrioft






https://docs.google.com/file/d/1KNQbweR2r1As8tkCI4FKNCxhp_AUfRBH/preview

Global Travel Industry & Key Markets

GLOBAL

$8.9T us

~10 of worldwide GDP

SINGAPORE $1.47T
Avg travel Avg travel
spend- ~$ spend- ~$

5000/person 3500/person

Source: 1,2,3 Singapore Statistics

14
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Thank you

Special thanks to Gigi Wang, lkhlag Sidhu for t- ir guidance a/vc'f' ,t')'atience Y




Accelerated Technology Adoption During Covid

The U.S. virtual reality market size, by device, 2016 - 2028 (USD Million)
Google Keyword Planner search count for

“virtual tour”

10,000 (Mar 2020)

Growth in Global Monthly Active Users of Top Video Conferencing Apps
300% .........................................................................................................

Qo

2020 2021 2022 2023 2024 2025 2026 2027 2028

1300 (Feb 2020) BHMD  #GTD  mPDW

Tower Data That Drives App Growth sensortower.com

Technology adoption accelerated during COVID and people are lot more open to trying new technologies (which may

have taken years otherwise) 17



Singapore Economy Indicators

GDP GROWTH RATE CONSUMER SPENDING UNEMPLOYMENT RATE

Jun-20 Sep-20 Dec-20 Mar-

—— Overall ——— Resident —— Citizen

Singapore economic indicators have rebounded strongly in
2021 and consumer spending is up to pre-Covid levels

18



